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All organisations have to communicate to achieve their
mission and goals. But how can they communicate
purposefully and effectively to their external stakeholders
and internal employees in today's rapidly changing
environment? Strategic communication is the answer,
and it will help you accomplish twice as much with half
the effort.

The Master of Arts in Strategic Communication (MA-SC)
programme at The Hang Seng University of Hong Kong
(HSUHK) is designed to provide advanced theories and
skills in communication strategy, data analysis, social
media, crisis management, and authentic leadership with
the aim to prepare our graduates for success in today's
complex and competitive communication environments.

Strategic communication extends well beyond its
practical application in various fields of practice from
the perspective that strategic intent is inherent in
all communications. If you are interested in growing
professionally and intellectually as a strategic
communication professional, our graduate programme is
right for you. Welcome to join us!
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Programme Overview
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Designed for working professionals and future-to-be experts who can
embrace the rapidly changing social environment and communication
landscape, the MA-SC Programme provides comprehensive knowledge in
communication theories, the latest development in media, and current
practices in social, political and business communication.
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. The Programme offers a unique blend of political and corporate strategic

communication. It is structured into two concentrations: Public Affairs
Communication and Corporate Engagement Communication.

. It stresses the balance between theory and practice by inviting top

professionals in the field to share their experiences and insights, with
integration of theories supported by the School's full-time professors.
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1. Students will be equipped with the knowledge and skills in analysing

complicated communication issues, becoming more effective in
planning business, social, political and communication campaigns.

. They will be able to handle the unfolding impact of digital media and

the increasingly complicated socio-political environments with strategic
insights and social responsibility.
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Curriculum R12 %k

The MA-SC Programme is structured into two concentrations: Public Affairs Communication and
Corporate Engagement Communication.

REEFRLIREDAMERLE | AHEHERREEEE -

Modules are grouped into cores and electives. Students must complete 24 credits of modules to get the
degree. Each module bears 3 credits. Four cores and four elective modules are required for graduation.
With approval by the MA-SC Programme, no more than 2 electives can be taken from outside the
Programme.

RIEDRERTIEER - BEXATR 24 B2 REESEN - SEASNE 3 EE) - EXFTEERTRE
DERFNLEREER - SEIEBERINVEER > BRUIRBREBRRLIRENE - BFRTEBMmH -

Recommended Study Plan &:#24 518

One-Year Study Plan —F 22 :+8

Semester 1 $—2Hj Semester 2 F”2Hj

2 Cores + 2 Electives 2 EAMER} + 2 EEER 4 2 Cores + 2 Electives 2 {EAMER] + 2 EHEIER]

Two-Year Study Plan W2 G512l
Semester 1, First Year [l Semester 2, First Year Semester 1, Second Year Semester 2, Second Year
F—8F F—21 N E—B2F, FTEH N B85, F—2H ) BBE, BTBH
2 Cores 2 fEERL 2 Electives 2 fEEERS 2 Cores 2 fEEFR} 2 Electives 2 fEEEEH)

Module List :212%

Core Modules #{&Fl

STC5001 Strategic Communication Theories STC5003 Global Issues and Social Responsibility
RERIEIBIE EIGEREETEER

STC5002 Research and Data Analytics STC5004 Communication Planning and Campaigns
AR EREEED EREEEN R RE|

Elective Modules &£}

Area 1 Public Affairs Communication Area 2 Corporate Engagement Communication
HBEIAHLEHEE HIS2EEEE

STC5121 Advocacy and Lobbying STC5181 Brand Strategy and Consumers Communication
B MRS B E EE

STC5122 Public Communication and Social Marketing = STC5182 Corporate Social Responsibility and Sustainability
AHAEE RS TEHEREENEERE

STC5123 Public Affairs and Governance STC5183 Stakeholders Communication and Engagement
REEHEER BhESRER2HE

STC5124 Crisis and Issues Management STC5184 Digital and Mobile Marketing
fetkRREER ISR EhEAEH

STC5190 Capstone in Strategic Communication STC5190 Capstone in Strategic Communication
REREEREERE RIREEBREER

STC5191 Topical Studies in Public Affairs Communication | STC5192 Topical Studies in Corporate Engagement
AHEHEREEAR Communication
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Who should study/apply? ESEENAT

Those who are interested in strategic communication, including:

1. Practitioners in corporate communication who want to gain advanced knowledge in the field,
especially the public affairs and political communication area;

2. Practitioners in government and political related sectors such as civil servants and workers of non-
governmental organisations (NGOs) dealing with various government departments;

3. Working professionals who are interested in strategic communication and plan to switch to a most
exciting and challenging career; and

4. New college graduates who aspire to start a career in the field of corporate, social and political
communication.
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Career Prospects fiEn|=

The MA-SC Programme is designed for those who plan a career in various aspects of political
communication and corporate communication. Graduates may take up the following careers:
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industry | Companies {53 | 418

Business
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PR officer, Crisis communicator Political organisations / parties
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Government authorities, NGOs
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Journalist, Media strategist,
Political campaign consultant
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Mass media, Consultancy
88 / RERSEE AT

Advocacy communicator,

Non-profit organisation campaign strategist NGOs "
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Advertising executive, Media planner Advertising

BEEE [ RHE%RE EEAE

Promoter, Speech writer Both government and private organisations
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Students' Sharing 24 9=

| am deeply grateful for the fulfilling and joyful experience | had during my
time in the Master’s Programme in Strategic Communication at the School
of Communication, HSUHK. The curriculum is a well-balanced blend
of academic theory and practical application. It not only enhanced my
academic capabilities but also kept me aligned with the latest trends and
developments in the communication industry. What | learned throughout
the programme has significantly prepared me for my future career.
Moreover, the programme truly embodies HSUHK’s commitment to
liberal education. The interactive classroom environment fostered strong
engagement between teachers and students, which greatly deepened my
understanding and mastery of the subject matter. This journey marked a
new and meaningful chapter in my life.

Mr LIU Linhan

The Strategic Communication programme expertly integrates communication
theories with modern strategic thinking. Moving beyond traditional textbooks
and classroom boundaries, it employs systematic theoretical frameworks and
compelling case studies to cultivate multidimensional thinking and sharpen
analytical skills. This methodology has not only sharpened my logical reasoning
and strategic planning but also empowered me to become a more effective Ms HOU Shanyao
communicator in both professional and personal settings. Whether delivering

presentations, collaborating in teams, or speaking publicly, | can now quickly

identify key messages and convey them with greater clarity and impact. More

than just practical skills, the course instills a strategic communication mindset

- an invaluable asset that offers lasting benefits for career development and

personal growth.

Campus Life BE4E;E

- The HSUHK provides a rich and vibrant campus life, enabling students to develop their potentials, broaden
their exposure, and build up their social and business networks.

- HSUHK is the first self-financing institution to adopt elements of a Residential College approach. The
Residential Colleges with 1,200 places are established so that students could benefit from the dynamic and
inspiring hall life education programmes. Themes of the four Residential Colleges are respectively Cultural
Diversity, Healthy Living, Community Service and Sustainability, which echo the University's "Liberal +
Professional" education model.
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Admission Requirements AZ2E3R

1. Abachelor's degree from a recognised university or equivalent

2. English language proficiency requirements if the applicants’
bachelor's degree was not obtained from a university where
English is the medium of instruction:

a. A minimum of 550 (paper-based); 213 (computer-based); 79 (internet-based) in TOEFL / TOEFL iBT
Special Home Edition @; or

b. Aminimum of 6.5in IELTS / IELTS Online / IELTS Indicator @; or

c. A minimum of 430 in College English Test-Band 6 (CET-6) or "Pass" if the test was taken before June

2005; or
d. Equivalent of the above

1. AR ANABRELT BN REERE
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a. ¥£1@ (TOEFL) RRAETMERL 550 & (FE) ;2139 (%) ;7949 (A8%) /+E48iBT XKEHR (TOEFL iBT
Special Home Edition) @ ; 3
b.#E (IELTS) /#E (IELTS Online / Indicator) FA&TRER 6.5@ ; B¢
c. KBHEFBNBRES (CET-6) 430 93k Mktg) (WMEFHFFETE 2005 F 6 BZAD) ;&%
d. U EREmE

@ TOEFL and IELTS results are considered valid two years from the test date.
@ #5428 (TOEFL) #MHR (IELTS) FEBETHZHEMFRNEN ©

Programme Duration {&384EHH

One to Two Years (Full-time / Part-time)
—EZF (A6 / F*:EH)

Graduation Requirements 2% EK

- Complete a minimum of 24 credits as laid down in the programme curriculum
- Obtain a minimum cumulative GPA of 2.0

-f&m 8 ERIE » £ 24 25
- CGPA E/DiEE 2.0




Application for Admission AZ2ER3E

Applicants can submit their applications at https://registration.hsu.edu.hk/pga/.
AR EBRIEAME EAZRBEFERG (https://registration.hsu.edu.hk/pga/) IERZEE ©

Enquiries &3

Programme 3272 Registry ¥ &
Email Z2#2E:8 : masc@hsu.edu.hk Email AZZE: : tpgadmission@hsu.edu.hk
Tel EsE : 3963 5228 Tel E5E : 3963 5710

Address it : Hang Shin Link, Siu Lek Yuen, Shatin, NT #ii# 0 H/NERITEE

QF Level: 6
QR Registration No.: 18/000852/L6
Registration Validity Period: 08/11/2018 - 31/08/2028

In case of any discrepancy between the English and Chinese versions
of the contents of this pamphlet, the English version shall prevail.
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The Hang Seng University of Hong Kong is incorporated in Hong Kong
with limited liability by guarantee.
BREEARBR—HNEBEMAILZEFRERAT -

Information updated as of July 2025. Please refer to the homepage
for the latest programme information.
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