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Are you ready for the new media communication methods
and styles in the digital age? In a time when digital landscapes
are constantly evolving, the demand for skilled and effective
communicators who can steer and influence relevant aspects
of online business contexts has never been greater.

Our MA in Digital Media for Online Communication (MA-DMOC)
offers a unique opportunity to immerse yourself in a dynamic,
interdisciplinary curriculum designed to equip you with the
knowledge and skills necessary for success in today's fast-
paced digital economy.

With a focus on innovative e-business models and the strategic
use of digital media, our MA-DMOC programme fosters a
holistic understanding of how to effectively deploy digital
solutions in various business contexts. You will learn to create
and manage compelling content and gain insights into user
behaviour through data analytics. Such an interdisciplinary
and high-level view of knowledge will enable you to craft
impactful strategies for establishing an effective online
presence through digital media communication with target
audiences.

If you have any questions or inquiries, please don't hesitate to
contact us. We look forward to your participation in becoming
a leader in transforming the interconnected landscape of
digital media, communication, and collaboration.
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Programme Characteristics sR124524

The programme aims to provide interdisciplinary learning
opportunities that promote integrated knowledge acquisition and
foster a broad perspective on the development and implementation
of digital media solutions. It emphasises five key learning aspects, as

highlighted below.
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Advanced Delivering in-depth understanding of media and communication concepts to
Knowledge enhance digital experiences.
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Support for Expanding knowledge of digital media and communication to strengthen
E@ Platform Economy platform-based businesses.
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Offering a thorough exploration of the technologies, processes, and

& Comprehensive e ; e - ; P
Cﬁ;@? Overview strétegles involved in utilising digital media and communication across
_1E P E® vimous contexts. e A
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M Analytical Exploring methods to enhance online presence of organisations through
|||@ Techniques effective communication strategies.
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\., Critical Providing a reflective and analytical framework for evaluating the potential
Q) Framework of emerging media and its creative applications.
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Learning Outcomes E3B R

The programme emphasises strategies that leverage digital media
technologies for e-commerce. Students will explore communication
principles aimed at enhancing online user experiences through
engaging content. By analysing patterns of digital media
consumption, they will gain insights into user behaviours and
critically evaluate emerging technologies and trends, considering
their relevant impacts on business and social contexts.

The intended learning outcomes of the programme are as follows:
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- Oversee the process of digital media content creation for efficient
delivery and exchange on the Internet communication environment.

- Apply visual communication principles to enhance online user
experience.

- Develop integrated content strategy for promoting e-commerce
businesses with digital media technologies.

- Demonstrate an insightful understanding of digital media
consumption behaviours through data analytics.

- Evaluate critically on the technological development and emerging
trend of digital media communication practices in commercial and
social contexts.
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Curriculum Rf24E18

The study modules are categorised into two types: core and elective.
Core modules equip students with essential knowledge and
understanding of key concepts and techniques for utilising digital media
and supporting e-business activities. Elective modules focus more on
specific applications and practices of digital media in various contexts.
To graduate, students must complete a total of 24 credits, which includes
four core modules and four major elective modules.

SBERBEDRHCER BMEER EmEE - KMER B E2EZEEN BHITHE
MZFEFEHEPNRER SN B BNIER > MEENBIE
ARBIRRAESERRTNARBAMER - BENATHEH 24 BHF
EEEX - HPaENEMER BMEZRERE -

Core Modules #{&FIH Elective Modules #{E:IB (EMERA)

Digital Media Content Creation Online Presence Strategy and Management
BIEABRIE B ETFTERIR IR
Visual Communication Interactive Digital Media
REHEE EEhEs
Platform Economy Cloud-based Communication
TR EiR{ERE
Digital Media Analytics Topical Studies in Digital Media
RN R EME
Independent Project
BIEE
Web and Mobile App Development
M RS BFE TR TR EE

Recommended Study Plan 525518

One-Year Study Plan —F 2158

Semester 1 $—E24j Semester 2 £ 2Hj

3 Cores + 1 Elective 3 EAMEE + 1 EEIER 4 1 Core + 3 Electives 1 {EXMER} + 3 EEER)

Two-Year Study Plan RS2 5+2)

Semester 1, First Year $§—24 > §—EH)

2 Cores 2 {EMMER] 4 1 Core+1 Elective 1 {EXER!+ 1 EEER}

Semester 2, First Year —24 > 24

1Core+1Elective 1 {EMER] + 1 EESHR) 4 2 Electives 2 {EZE{(EH}




Recommended Audience 22§ &:

People who are interested in digital media and communication, including:
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+ Creative Individuals Those with a passion for storytelling, design, or content creation can
BIEAL refine their skills and apply them in digital contexts.
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« Practitionersin Those seeking to enhance their expertise in digital marketing, social
Communication-related Mmedia strategies, and online branding will benefit from the programme’s
Sectors focus on practical applications and current industry trends.
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Business Owners Those aiming to strengthen online presence for their businesses will
TER learn effective strategies for reaching and engaging audiences in the
digital space.
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« Recent Graduates Those from fields such as communication, media studies, marketing,
EEREX4 or related disciplines can deepen their knowledge and improve their

marketability in the job market.
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+ Career Changers Those looking to transition into the digital media field from other sectors
WEEYE will gain valuable skills and insights to facilitate this shift.
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Career Prospects iR =

Graduates of the programme can expect a wide range of career prospects across various sectors, finding
their roles in business organisations, government agencies, education, and media companies. Some
potential career choices in the digital domain include the following:
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A Digital Marketing Specialist
Ml mwEsEsx
'*(- Social Media Manager
— 3 gty pS L
@ Content Strategist
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Digital Communications Officer

HISEEEME

n-

® Video Production Specialist
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Campus Life IRE&EE

HSUHK offers a rich and vibrant campus
life that enables students to develop
their potential, broaden their horizons,
and build social and business networks.

As the first self-financing institution to
adopt elements of a Residential College
approach, HSUHK has established
Residential Colleges with 1,200 spaces
to provide students with dynamic and
inspiring hall life education programmes.
The four Residential Colleges focus on the
themes of Cultural Diversity, Healthy Living,
Community Service, and Sustainability,
all of which align with the University’s
“Liberal + Professional” education model.

Graphic Designer
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Online Brand Manager
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E-commerce Manager
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Consultant or Freelancer

EERsY B RS

BARESZZRIRELEE  BRELEERE
BB HRBBRET  BEUMIKBEERK-

EARDBEBAAREIIAEERER - B4
BRI 1,200 M - SEEHEORETE -
SRRSTXAL - RELEE - BB RIAE
B SIEXEAN (9% + W) HEEREE
I -




Admission Requirements AZ2E3R

1. A bachelor’s degree from a recognised university or its equivalent, preferably in media,
communication, business, technology, or related disciplines; and

2. Fulfilment of one of the following English language proficiency requirements if the applicant’s
bachelor’s degree was not obtained from a university/tertiary institution where English is the
medium of instruction:

TOEFL = 550 (paper-based), = 79 (internet-based) @;

IELTS = 6.0 @;

College English Test-Band 6 (CET-6) = 430;

TEM-4 =70

@ TOEFL and IELTS results are considered valid for two years from the test date.
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Programme Duration and Study Mode €8S AR 8T

One to Two Years (Full-time / Part-time)

—EZF (2B / FREH)

Graduation Requirements 2EER

To be eligible for the award of the Master of Arts in Digital Media for Online Communication,
students are required to satisfy the following:

1. Obtained a Grade D or above on at least 24 credits (8 modules), including 4 core modules
and 4 elective modules; and

2. Achieved a cumulative GPA of at least 2.0.
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In case of any discrepancy between the English and Chinese versions
of the contents of this pamphlet, the English version shall prevail.
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The Hang Seng University of Hong Kong is incorporated in Hong Kong
with limited liability by guarantee.
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Information updated as of September 2025. Please refer to the
homepage for the latest programme information.
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